
Advanced Sports and Entertainment Marketing  

South Forsyth High School 

2016-2017 

Instructor: Mr. Seth Hutchinson  E-mail: rhutchinson@forsyth.k12.ga.us 

Room #: 240    Phone #:     770-781-2264 ext. 100240 

Course Description: This course provides students opportunities to develop managerial and analytical skills and 

deepen their knowledge in sports/entertainment marketing.  

Units of Instruction: Georgia performance standards can be found at: https://www.georgiastandards.org/Standards 

Topical units include: Marketing Information Management, Selling, Publicity/Public Relations, Sales Promotion, 

Management of Promotion, Product Mix, Pricing, Positioning, and Marketing Planning. 

 

Learning Resources/Text: Marketing Essentials, 

McGraw-Hill-Glencoe 2012-Replacement cost-$49.   

Grading Calculations: 
1ST & 2ND Semester Course Work = 75% Summative + 25% Formative    

Course Average = 50% (1st Sem. Course Work) + 50% (2nd Sem. Course Work) 

A = 90 – 100 B = 80 – 89 C = 70 – 79 Failing = Below 70 
Concept of formative assessment:  http://pareonline.net/getvn.asp?v=8&n=9                                                                                                

*Formative Assessments include, but are not limited to homework, class work, practice tests, rough drafts, and sections of projects/ 

research papers/presentations.                                                                                                                                                                 

*Summative Assessments include, but are not limited to unit tests, final projects, final essays, final research papers, and final 

presentation.  

 

Classroom Expectations and Procedures: In addition to the SFHS rules stated in the student handbook, I have 

the following expectations of all students in my class.  

 Be in your seat with your binder and journal when the bell rings. (Begin working on word of the day.)    

 At the end of each class: straighten work area, return supplies, stay in your seat until bell rings, and push in your 

chair. 

 Show determination and quality work on every assignment. 

 Swearing and derogatory remarks have no place in the classroom and they will not be tolerated.  

 You may NOT use your cell phone while I’m lecturing or when you are supposed to be actively working on an 

assignment that does not require cell phone use.  

 PARTICIPATE.  You should be prepared for class and ready to discuss the day’s topics.  Sleeping in class is not 

acceptable.   

 You must be on time to class. Being late to class means that you cannot participate in that day’s trivia contest. 

 As in the business world, late work will be accepted, but a 10% penalty will be assessed for each day work is late.  

For example, if a project is turned in 3 days late, then a 30% deduction will be “charged” to your grade. 

Therefore, perfect work turned in three days late will earn a 70% score. 

 Show respect all times to yourself, your teacher, and your classmates. If we all practice courtesy, 

consideration, and cooperation, we will have a classroom environment conductive to learning.  Disruption of that 

environment will result in detention or being asked to leave the classroom.   

Availability for Extra Help: I am available for help most mornings at 8:00am, and students can schedule an 

appointment for extra help at these times. If these times do not work for the student, we can schedule another 

time. 

Absences and Tardies:  It is difficult to support your learning when you are not present in class. Course topics can 

only be effectively learned when you are in class on a regular basis.  However, I understand that illness and such can keep 

you away from school. Unexcused absences and tardies will be handled in accordance with established SFHS policies.  

http://pareonline.net/getvn.asp?v=8&n=9


Make-Up Work: Ten points will be deducted for each day an assignment is late. When projects and presentations are 

turned in or performed by the due date and the student is not satisfied with their grade, they are encouraged to redo the 

assignment for a better grade. If the project or presentation is not turned in on time, then the student will not be allowed to 

redo the assignment. If they student wishes to redo the assignment for a new grade after turning the original work in on 

time, that redone work must be turned in no later than one week after the original grade was assigned.  

Current Events: Current Events will be due every other Friday. Students must read an article, or watch a videoed 

news report, related to sports marketing. Then, write two paragraphs summarizing the article and write one paragraph 

explaining how the article relates to marketing. All current events will be submitted through ItsLearning.  

Required Supplies: 1 half inch, hard cover, three-ring binder, a package of construction paper, and about 5 old 
magazines for cutting out and analyzing ads. 

 You will also need three dividers: Word of the Day, Notes, and Projects.  

 
DECA: All students are strongly encouraged to join DECA, an international association for students interested in 

marketing. DECA is co–curricular, meaning its mission is to enhance the education of marketing students and to provide 

opportunities to apply the knowledge and skills learned in the classroom. Participation in DECA helps build self–esteem 

as well as marketing competence through competitive events at the local, state, and international levels.  Students will also 

develop leadership skills and participate in community service projects.  

 

For more DECA information visit:  

www.sfhsdeca.com 

www.gadeca.org  

www.deca.org 
 
 
 

 

 

 
SFHS DECA is the Largest DECA chapter in the world. 

 

* The class instructor holds the right to change the syllabus at any time. * 

 

The four points of the DECA Diamond describe areas of activity and learning that define a complete DECA program: 

Civic Consciousness, Leadership Development, Social Intelligence, and Vocational Understanding. 

http://www.sfhsdeca.com/
http://www.gadeca.org/
http://www.deca.org/

